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Statement of the problem

Methodology

Recent work indicates that the use of metadata elements
plays an important part in making webpages more visible.
Lack of refereed research on the usage of metadata on eCommerce websites prompted the authors to inspect,
experiment and report on whether e-Commerce websites
make use of these metadata elements to enhance their
visibility.

The authors intuitively defined a set of relationships between
users, search engines, meta data and webpages. No claim is
made in this project as to the accuracy of these definitions, as
listed below. A decision was taken to inspect the occurrence
and usage of those metatags considered to be relevant to
website visibility. A scoring scheme was defined to measure
the effective use of these metatags on the webpage.

Conclusions &
Recommendations
These figures indicate a lack
of application of a basic but
potentially effective
methodology to increase
webpage visibility.

Objectives of the research

Major findings

The purpose of this project was to inspect and
report on the accuracy of one of the definitions of
the relationships listed below. The remaining
eleven could be inspected in detail in future
research.

To summarize some of the basic results:
- average of webpages which used none of the three metatags at all:
42.3%
- average of webpages which used the three metatags effectively:
38%
- webpages which earned the minimum score: 9.95%
- webpages which earned the maximum score: 18.9%
- average overall score was 3.75 out of 6.

Many Internet users rely on search engines
to find relevant data for a variety of purposes
on a daily basis.

(1) Search engines need users to view their pages and
respond to the variety of prompts offered to them.
(2) Many users rely on search engines to provide them with
timely, relevant information.

It is recommended that
company management insist
on the implementation of these
metatags on mission critical
websites. If this potential
visibility enhancing
mechanism is ignored,
potential income opportunities
are neglected.

Search engines provide the average Internet
user with a (mostly) free, apparently easy way
to find general information on the Internet.

(6) The user is UNAWARE of the existence of metadata.

(3) The user is dependent
on one or more webpages
to present relevant
information.
(4) Webpages are created
to serve users with
information.
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(5) Since metadata is
created by a designer, to
be used by a search
engine, the average user
does not need to
understand or even know
about its existence.

(7) Correct categorization
of the information on a
webpage is to the
advantage of the search
engine and the user.

(1) Needs

<TITLE>The Melius Weideman page on Internet Searching and
Information Technology (Research and Education)</TITLE>

(9) If metadata is provided
in the coding of a
webpage, the search
engine could use it to
categorize the contents of
the webpage in its own
database.
(10) The purpose of
putting metadata into
webpages is to enhance
search engines'
understanding of webpage
contents.

<META name="DESCRIPTION" content="This home page of Melius
Weideman leads to Internet Searching Assistance (FOIOTI) and
Information Technology Educational online material">
<META name="KEYWORDS" content="Internet, search, searching,
FOIOTI, search engine">

(12) Lives on

(8) Webpages are dependent on search engines to find and categorize them.

A webpage is an entity, stored on
the Internet, accessible by any
average user, which contains
some information.

(11) The designer and/or coder of a webpage should ensure that metadata elements are
present in a webpage to increase its level of electronic visibility.
(12) The metadata systems considered here are coded as part of the header section of a
typical HTML webpage.

A Centre of excellence in website visibility is being
established at the Cape Technikon. Currently
research is underway to achieve this goal.
Hundreds of websites have been inspected.
A coding framework is being designed.
Metadata as one element of Search Engine Visibility
is being investigated.

Contact:
kritzingerw@ctech.ac.za
melius@ctech.ac.za

Metadata is defined as data
about a webpage, contained in
the webpage, used to describe
its contents and other features.

Centre of
Excellence –
Website Visibility

